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INTRODUCTION   

Culture-based industries compete in the economic 

field by involving various elements of business actors. 

The line of business of the culture-based industry can 

be traditional fabric, local food, local drinks, and other 

aspects of regional culture. A culture-based industry is 

an industry that functions as the mainstay of a region’s 

economy by developing local culture and increasing 

economic growth (Akhir et al., 2018). Industrial 

products based on local potential have long been 

carried out by various countries, including the Miao 

people in China. Chinese local culture has become a 

source of rural economic development involving 

various elements, strategies, and cooperation (Chen 

et al., 2021). So, as in Malaysia, for example, the 

traditional fabric-based industry has made a significant 

contribution to the community's economy. Traditional 

fabric industry is the second highest industry in 

Malaysia, influencing imported commodities and labor 

(Ismail et al., 2019; Akhir et al., 2017).  

In Indonesia, the highly potential local traditional 

fabrics has been developed as an industrial product.  

Traditional cloth is an art and culture that is found in 

numerous regions in Indonesia. This product is 

created by the skill of human hands using a loom. This 

ancestral heritage is an asset that must be preserved 

and developed as a feature of the nation's culture. 

Traditional fabrics are fabrics associated with local 

To cite this article:  Jumriani, Syaharuddin, Abbas, E. W., Mutiani, & Handy, M. R. N. (2021).  The traditional clothing industry 

of Banjarmasin Sasirangan: A portrait of a local business becoming an industry. Journal of Socioeconomics and Development, 
4(2), 236-244. https://doi.org/10.31328/jsed.v4i2.1579 

ISSN 2615-6075 online; ISSN 2615-6946 print 
©UWG Press, 2021   

 

ABSTRACT 

Sasirangan is a traditional fabric typical of the Banjar tribal community and has 
now been developed into an industrial product in Banjarmasin. Sasirangan's 
business development shows a significant development and it becomes very 
essential to pay attention to how to maintain its business. This article aims to 
describe the business operations and distribution patterns in the Sasirangan 
clothing industry. The qualitative approach was used in this study coupled with 
data collection through interviews, observations, and documentation. The results 
showed that Sasirangan fabric products are produced by artisans who work 
individually or in groups and marketed by traders. Marketing of Sasirangan cloth 
products uses a direct distribution pattern to consumers, and indirectly uses a 
merchant intermediary who then resell them to consumers. The collaboration of 
Sasirangan artisan and traders can be further enhanced to develop a convection 
industry based on local culture. The findings of this study provide a further 
description of how local culture-based businesses require support from the 
government and other parties to maintain business sustainability. 
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culture, produced traditionally and for the benefit of 

certain customs. However, nowadays, various 

traditional fabrics have been developed into the 

community’s economic activities. The production of 

traditional fabrics is not only for cultural purposes but 

also for industrial purposes with economic value. Batik, 

a type of traditional cloth in Indonesia, has now been 

developed into an industrial product. For example, 

Tuban batik cloth which was initially only produced to 

show social status, group identity, rituals, and life 

philosophy, turns into an item created dynamically into 

various industrial products in the form of clothing, 

accessories, and various other creations (Kristianto et 

al., 2021; Ciptandi et al., 2018). 

The development of traditional fabrics into 

industrial products has expanded the dimensions of 

meaning, principles, and goals of traditional fabric 

production (Sunarya, 2018; Sunarya & Anas, 2014).  

Sasirangan fabric has been used to create various 

products such as clothes, bags, shoes, sandals, and 

accessories (Jumriani et al., 2019; Prasetiyo et al., 

2016).  

One of the traditional fabric products in Indonesia 

that evolves in the industrial economy is Sasirangan. 

Sasirangan is a traditional fabric from Banjarmasin, 

South Kalimantan Province. This traditional cloth was 

originally related to the community’s belief for healing 

the sick (Redho, 2016). According to the data from the 

Department of Industry and Trade of the City of 

Banjarmasin, Sasirangan fabric occupies the first rank 

of industrial commodity, with an average investment 

value of 26 million rupiahs and value production of 

11,934 million rupiahs per year. Based on these data, 

it can be said that in the field of industry, Sasirangan 

fabric has the potential to support the industrial 

activities in the city of Banjarmasin. This development 

cannot be separated from the distribution pattern 

carried out by the involved parties. The sustainability 

of economic activity focuses not only on production 

and innovations made to suit consumer needs, but 

also on how the products can reach consumers 

(Krisdayanti et al., 2020; Nabay et al., 2020; 

Смерічевський et al., 2018). Therefore, distribution 

has an essential role in economic activity. It is focused 

on selling products and includes activities to distribute 

goods produced according to consumer demand 

(Philip Kotler; Gary Armstrong; Yati Sumiharti, 1999; 

Rachman & Yuningsih, 2010). Distribution activities 

are also a means to connect with community needs. 

Sasirangan fabric industry is originated in 

Sasirangan Village. Sasirangan Village refers to 

Seberang Mesjid Village, Banjarmasin City because the 

people of this village develop Small and Medium 

Enterprises (SMEs) devoted to the Sasirangan fabric. 

In 2019, this village had 13 business units producing 

Sasirangan products. To face challenges and market 

competition, SMEs must be able to survive by 

determining patterns and strategies that can support 

their economic activities. SMEs that rely on local 

products must implement various steps to increase 

marketing and product sales according to consumer 

behavior and needs. 

The production and distribution process of 

Sasirangan fabric involves a number of actors and 

their derivative industries and requires the support of 

other parties to ensure business continuity. This article 

aims to describe business operations and distribution 

patterns in the Sasirangan fabric clothing industry in 

Sasirangan Village, Banjarmasin. 

RESEARCH METHOD  

The research was conducted in Sasirangan Village, 

which is located at Seberang Masjid Village, 

Banjarmasin. This study used a qualitative approach 

in which data collection was done by interview and 

direct observation to respondents. The interview was 

carried out openly and interviewees answered the 

questions freely. The results of the interview 

recordings were then written into a word-for-word 

transcript. To obtain valid data, the results of 

interviews were cross-checked with the other 

respondents. 

In the process, researchers were involved in every 

stage of the economic activity of Sasirangan fabric, 

especially in production and distribution activities. The 

stages started from production, packaging, to 

distribution to the consumers’ hands. Observations 

were employed at several production sites for 

Sasirangan fabrics, ranging from individual businesses 

to Sasirangan fabric industry, which was incorporated 

in one business group. The observations aimed to 

identify the production and distribution pattern. To 

ensure the validity of the research data, the results of 

the interviews were also cross-checked with the 

results of observations and documentation, in which 

the secondary data were obtained from several 

literature studies and information relevant to the 

research. 
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The data analysis technique followed the pattern 

of Miles and Huberman, consisting of data reduction, 

data presentation, and verification (King et al., 2018; 

Sugiyono, 2013). First, the data analysis process was 

done by selecting data relevant to the research focus. 

Then, the data were presented in a narrative form to 

get a conclusion from the data obtained. In analyzing 

the data until the verification stage, the researcher 

also continued to test the validity of the data. 

Referring to the opinion of Creswell (Creswell & Poth, 

2016), several steps can be taken to obtain the validity 

of the data. In this study, researchers used extended 

observations and triangulation of sources, techniques, 

and time to test the validity of the data obtained in 

research activities 

RESULT AND DISCUSSION 

Products of Sasirangan     

The results of observations showed the conditions 

of the production and distribution process, and the 

activities that shaped the social interaction of 

industrial actors in Sasirangan Village. The primary 

data of research were the registration documents of 

industrial business actors in Sasirangan Village 

obtained from the Seberang Mosque Village Office, 

Banjarmasin, Indonesia. The research interviewed 

respondents of several owners of Sasirangan fabric 

business and the artisans (Table 1). 

Sasirangan was initially a cloth related to the 

people’s belief about its usefulness for healing the sick. 

Sasirangan cloth has various motifs (Table 2). Each 

motif has a certain meaning, so Sasirangan is also 

referred to as the Pamintan cloth, which means cloth 

of demand. Thus, Sasirangan cloth was originally 

made only to fulfill the requests of people in need. 

 

Table 1. Demographics of Respondents Working on 
Sasirangan Product   

No Name Age  Education Expertise 

  Years   
1 HL 32 Junior high school Painting 
2 ST 40 Primary school Baste 
3 RJ 28 Senior High School Painting 
4 MS 35 Junior high school Baste 
5 MN 50 Primary school Baste 
6 RD 25 Junior high school Coloring 
7 RN 36 Junior high school Coloring 
8 ML 50 Senior High School Owner 
9 IR 48 Senior High School Owner 
10 SS 45 Senior High School Owner 

 

Sasirangan motifs can be classified into three 

types. First, the stripe motif, which is arranged 

lengthwise with specific characteristics such as 

perpendicular lines and curved lines. Second, the fried 

rice motif, which is a motif that usually stands alone 

without any decoration on the central motif. Third, the 

variation motif, which is a decorative motif to beautify 

the appearance. This motif usually involves the 

addition of images around the central motif.  

 
Table 2.  Sasirangan Motifs 

Traditional Motif 

 Gigi Haruan   Tampuk Manggis  
 Gagatas  Gagatas  
 Kangkung Kaombakan  Mayang Maurai  
 Iris Pudak  Gelombang  
 Ular Lidi   Bintang  
 Tampuk Manggis   Hiris Pudak  
 Kulat Karikit   Kembang Sakaki  
 Daun Jaruju   Ombak Sinapur Karang 
 Kembang Kacang   Naga Balimbur 
 Bayam Raja   Bintang 
 Ramak Sahang  Jajumputan  
 Daun Katu   

Modern Motif 

 Gradasi   Ketupat 
 Langsat  Abstrak  
 Sarigading   Rainbow  
 Naga   Batung Batulis  
 Laba-laba  Musik Panting 
 Galuh Manginang  Kupu-Kupu  
 Bakantan  Mandulang Intan  
 Pasar Terapung  

 

Initially called pamintan cloth solely for medicinal 

purposes, Sasirangan is now used as a material for 

making clothes. Even, Sasirangan is produced with 

various variations and nuances. Along the way, 

Sasirangan fabric is produced not only to meet the 

demand for medical care but also to be a part of a 

community economic activity. 

The origin of the word Sasirangan is "Sirang", a 

verb adopted from the process of manufacturing the 

cloth, which is "Menyirang".  Another characteristic of 

Sasirangan fabric that makes it different from Batik is 

the production stage, which is done by drawing 

patterns manually on a piece of cloth. The pattern is 

then sewn using the basting technique. “Menjelujur” 

is an activity carried out by Sasirangan fabric artisan 

by sewing a pattern that has been painted on a piece 

of cloth (Figure 1 and 2). Fabrics that have been sewn 

with the basting technique will be wrinkled and then 

colored. The results of basting and coloring will form 

the desired pattern according to the pattern of the 

Sasirangan fabric (Figure 3). 
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Figure 1. Patterns and product Sasirangan fabric 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2. Sasirangan fabric patterns 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3.  The activity of artisan drawing Sasirangan fabric patterns   
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Table 2 shows various motifs of Sasirangan fabric, 

displayed in the names of local motifs. These motifs 

have their own particular meaning, a certain symbol, 

message, or hope to be delivered from the pattern of 

Sasirangan. Research by Ramli et al. (2017) showed 

the motif of a traditional cloth representing images or 

symbols of plants and the surrounding environment. 

Traditional fabrics also have various aesthetic values 

and the meaning of each pattern created 

(Vivithkeyoonvong et al., 2021; Akhir et al., 2017). 

Likewise, Sasirangan fabric motifs have been 

developed and modified without leaving the 

characteristics of the original ones (Jumriani et al., 

2019; Redho, 2016). 

Production activities of Sasirangan fabric still use 

traditional technology, equipment, and methods. The 

various stages in the production of Sasirangan fabric 

are carried out traditionally, with simple equipment 

and by utilizing human labor manually, such as in the 

stage of painting Sasirangan motifs. 

Sasirangan Village can be part of the One Village 

One Product (OVOP) program developed by the 

Ministry of Industry of the Republic of Indonesia. This 

is one of the approaches to increase the potential of 

featured products with the characteristics of the local 

area. In other words, OVOP is a program that utilizes 

the products of community culture (Jumriani et al., 

2019). Sasirangan fabric was initially a local product 

as a regional specialty, but now it has economic value 

as it goes through production and distribution. Thus, 

this activity can maintain one of the cultural aspects of 

South Kalimantan while using it as a product that can 

provide economic benefits. There are two advantages 

to developing OVOP, i.e. it can increase people's 

income as business actors, and it can increase the 

community's sense of pride and confidence in local 

products with an added value.   

An industrial area or village pays attention to 

several aspects such as local workers, worker 

positions, transportation, marketing places, and other 

services that can support business continuity. The 

development of a village is influenced by physical and 

non-physical aspects. The physical aspect here is 

closely related to the structure of the location and the 

position of the location, while the non-physical aspects 

include the availability of facilities, infrastructure, and 

marketing.  The relationship between individuals plays 

an essential role in how a village develops (Philip 

Kotler; Gary Armstrong; Yati Sumiharti, 1999; Tamaya 

et al., 2013).  Developing Sasirangan fabric industry is 

to accelerate industrial growth, provide convenience 

for industrial activities, encourage industrial activities, 

and provide local industrial facilities that are 

environmentally sound (Johnson et al., 2019; Sunarya, 

2018).  Furthermore, Sasirangan Village is expected to 

have a pattern of community economic empowerment 

that aims to develop the community’s economic 

potential in an area and support local economic 

activities in the region. 

Business Activity    

Industrial business people in Sasirangan Village 

play an essential role in maintaining the sustainability 

of industrial activities. One of them is the role in 

carrying out distribution activities so that their 

products can reach consumers.  Distribution is defined 

as a process of delivering a commodity from producer 

to consumer with a series of distribution patterns. The 

distribution pattern is a series of interdependent 

organizations involved in making a commodity ready 

for use or consumption (Syaharuddin et al., 2020; 

Tamaya et al., 2013). 

Industrial business actors in Sasirangan Village 

include artisans and traders. Skills and business capital 

are significant for business actors in Sasirangan 

Village. The role of artisans is carried out by those who 

have skills in producing Sasirangan fabric. Meanwhile, 

the traders do not have the skills but contribute the 

capital in trading activities for Sasirangan fabric.  The 

artisans in Sasirangan Village who work in groups join 

either one of the 2 (two) groups known as Kelompok 

Usaha Bersama (KUBE/ Joint Business Group), namely 

KUBE Kenanga and KUBE Orchid.  Each group consists 

of 6 artisans. They have expertise in every stage of 

making Sasirangan fabric. The main focus of the 

expertise of Sasirangan fabric lies in their ability to 

draw patterns of traditional motifs. The expertise of 

Sasirangan fabric artisans can also be seen in their 

ability to perform the technique known as attacking by 

basting in making the product. Tracing is the activity 

of sewing lines that have carefully been patterned as 

it is not exposed to the dye.   

The difference between independent artisans and 

those joining group management lies in the source of 

capital. For the artisans who work independently, the 

business capital comes from personal funds. 

Meanwhile, for artisans who join group management, 

the source of capital is obtained from the loan of the 
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social service of the KUBE, which was formed in 2006. 

Initially, the assistance was in the form of tools and 

materials. The next assistance was in the form of 

funds for business capital. In 2008, capital assistance 

was provided up to ten million rupiahs per person. 

Distribution Pattern    

Distribution activities involve all parties in 

economic activity to create and retain customers. On 

this basis, distribution activities play an essential role 

in helping a business actor achieve his goals (Ellram & 

Ueltschy Murfield, 2019; Hao et al., 2018; Johnson et 

al., 2019; Katz-Gerro & Sintas, 2019).  The distribution 

pattern of Sasirangan cloth products in Sasirangan 

Village is closely related to how artisans and traders 

collaborate in Sasirangan Village (Figure 4). 
 

  

 

 

 

 

 

 

 

 

 

 

 

Figure 4. Distribution pattern of Sasirangan fabric 

 

The artisans, either individually or in groups, 

market their products directly to consumers, as 

presented in Figure 4(a). Consumers can directly buy 

Sasirangan products from artisans with a minimum 

purchase of 5 (five) pieces of Sasirangan fabric. 

Meanwhile, the artisans, either individually or in 

groups, also market their products through traders, 

who then sell them to consumers, as seen on Figure 

4(b). Through traders, consumers can buy Sasirangan 

fabric products at retail price without any minimum 

purchase amount. 

From the two distribution patterns, it can be said 

that the continuity of distribution activities in 

Sasirangan Village cannot be separated from the 

cooperation between traders and artisans in 

Sasirangan Village. The partnership is built due to the 

limitations of traders in carrying out production so that 

they can participate in selling Sasirangan fabric in 

Sasirangan Village. A collaboration was welcomed by 

artisans who both work in groups (KUBE) or 

independently. 

The existence of the cooperation generates a 

significant advantage to both artisan and traders.  The 

artisans can still distribute their products through 

merchant shops, while traders can still participate in 

selling Sasirangan fabrics in Sasirangan Village even 

though they do not have the expertise in doing 

production. The relationship that occurs between the 

artisan and the trader is a collaboration between two 

parties to exchange benefits and achieve common 

goals (Kristiningtyas, 2012). In the distribution 

pattern, a mechanism is used as a connecting system 

for a product to consumers. In general, the purpose of 

distribution activities is to satisfy consumers by 

offering goods and services related to pricing and 

promotion to achieve the expected goals (Harjanti et 

al., 2015; Ismono & Restiana, 2011). The distribution 

system contains the order of ways that must be taken 

to distribute goods and services to consumers. For the 

distribution process to run smoothly, distributors must 

pay attention to various conditions from the producer 

and consumer sides (Abbas et al., 2019; Abbas & 

Rajiani, 2017; Bačík et al., 2019; Rajiani & Abbas, 

2019; Ramli et al., 2017). 

Research Implication  

An economic activity contains essential elements 

that support production and distribution activities.  

This study found that the effectiveness of traditional 

fabric-based clothing industry is closely related to the 

role of the artisans. Their ability to innovate the 

product will affect the amount of demand for a 

Sasirangan fabric product. According to research 

results by Indarti et al. (2020), innovation in Malaysia’s 

traditional fabric industry affects industrial companies’ 

performance. Evolution in the traditional fabric 

industry will bring various innovations in terms of 

production processes to distribution methods. The 

results of empirical analysis on traditional fabric 

research in Malaysia also showed that only product 

innovation has a significant effect on company 

performance (Akhir et al., 2018; Ramli et al., 2017). 

Therefore, it can be said that the number of requests 

from consumers strongly influences the size of the 

distribution of Sasirangan fabric. Sasirangan fabric 

product innovation in terms of motifs and product 

creations determines the number of requests. 

In China, local products can develop into an 

industry that supports the community's economy.  This 
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requires a strong integration not only in the production 

system but also the distribution channels with the 

principle of cooperation. The mechanism is also 

characterized by a framework that allows all elements 

to be involved, such as the community, government, 

and various policies (Chen et al., 2021). In this regard, 

in the Sasirangan fabric industry, the distribution 

pattern illustrated the cooperation between 

Sasirangan artisans and traders. In general, artisans 

were able to produce the fabric but they showed a lack 

of capital in their business. Therefore, they marketed 

their products to traders to be distributed to 

consumers. There should be a neat arrangement 

between artisans and traders in a local product 

distribution system of a traditional clothing business. 

The role of the Banjarmasin City government is 

essentially needed in regulating the Sasirangan 

business. It is suggested that the government issues 

a regulation system in terms of investment incentives, 

workers training, promotion, and infrastructure 

improvement. 

CONCLUSION AND SUGGESTION 

The Sasirangan fabric industry in the city of 

Banjarmasin is able to transform traditional fabric 

products to be a part of the community's economic 

activities. The success of the industry is highly 

dependent on the role of economic actors in carrying 

out economic activities. The expertise of artisans in 

producing Sasirangan products is supported by the 

involvement of traders who give funding contribution 

to market products to consumers. The pattern of 

distribution of Sasirangan fabric products takes place 

in collaboration between artisan and traders. The 

distribution pattern occurs directly by the artisan who 

sells their products to consumers. Meanwhile, the 

indirect distribution pattern is carried out through 

intermediary traders who resell Sasirangan products 

to stores or individually to consumers. 

The collaboration between artisan and traders is 

essential to maintain and develop innovations in terms 

of production and distribution of Sasirangan fabric 

products to a wider market area. This collaboration 

can be a model to maintain and improve the 

sustainability of local production industries as superior 

products of regional identity and developed into 

industrial economies of scale. 

The traditional clothing industry of Sasirangan 

fabric serves as a means to maintain the existence of 

local culture. The sustainability of the Sasirangan 

fabric business requires the role of the government to 

support and regulate the business to become more 

developed. It is recommended for the government to 

issue policies in terms of investment incentives, 

worker training, promotion, and infrastructure 

improvement. The skills of artisans for Sasirangan 

fabric products should be improved to innovate, 

develop motifs and product creations according to the 

needs and trends that consumers are interested in. 
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